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esta doble pagina hay que
decidir que hacer con ella
porque tiene texto del
original pero no encaja
muy bienen ningtin sitio

The content of this Consolidated Management

Report (hereinafter ‘the Report’) was prepare
in accordance with the recommendations setc
in the ‘Guide for the preparation of manageme
reports by listed companies’ published by

the Spanish National Securities and Exchange
Commission (the ‘CNMV’).

THE ALTERNATIVE PERFORMANCE MEASURES (APM) USED IN THIS REPORT,
WHICH CORRESPOND TO THOSE FINANCIAL MEASURES THAT ARE USED

BUT NOT DEFINED OR EXPLAINED IN THE APPLICABLE FINANCIAL INFORMATION
FRAMEWORK, CAN BE CONSULTED AT THE FOLLOWING WEB PAGE:

SOME OF THE FIGURES INCLUDED IN THIS REPORT HAVE BEEN ROUNDED:
THEREFORE, DISCREPANCIES MAY OCCUR IN THE TABLES BETWEEN THE TOTAE
AND THE AMOUNTS LISTED DUE TO THIS ROUNDING.
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1. CONSOLIDATED MANAGEMENT REPORT 2020 1.1 Organization overview

. Organization overview

Accordingly, MAPFRE: This commitment to continuous improvement is underpinned by
the following values, which assist in executing the mission and

* Is firmly committed to growth, both in terms of business volume  achieving the company’s vision:

BUSINESS MODEL

The vision of MAPFRE is to be THE MOST TRUSTED GLOBAL
INSURANCE COMPANY, a concept that refers not only to its
geographic presence but also to the wide range of insurance and
reinsurance products and services that it promotes worldwide.

It aims to become a leader in the markets in which it operates,
through its proprietary and differentiated business model, based on
transformation and innovation, It is designed to achieve profitable
growth with a clear and decisive focus on the client (both private and
corporate), a multi-channel approach and a firm vocation for service.

uuew RNy

The influx of new insurance business models — insurtech — based

on digital tools is causing a veritable revolution in the sector, and
MAPFRE is acting swiftly in order to offer all its stakeholders value
experiences. The business model that MAPFRE has adopted is not
focused solely on financial results, but also on the social sphere.

MAPFRE

The most trusted
global insurance
company

t ]
ey v Orientation
Catiop for service
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and geographic development, generating suitable and sufficient
profitability from its activities.

* Manages its business in an efficient manner and constantly
improves productivity, reducing structural costs continuously in
order to enhance its competitiveness.

* Professionally manages the risks it assumes, ensuring sustainable
growth and results.

* Steers its development by diversifying its portfolio of insurance,
reinsurance and service businesses as a means of boosting
growth and minimizing risks.

* Deploys a global management model with ample capacity for
local implementation, ensuring an appropriate balance between
corporate involvement and business development in each
country.

» Makes its resources available to the entire organization, thus
harnessing the synergies derived from sharing talent, processes
and tools.

» Promotes specialized management as a means of continuously
optimizing results and enhancing service quality.

The Missions is to be a multinational team that strives tirelessly
to improve our services and ensure the best possible relationships
with our clients, distributors, providers, shareholders and society in
general.

MAPFRE
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© Solvency

© Integrity

© Vocation for service

© Innovation for leadership:

© Committed team

Financial strength with
sustainable outcomes over
time and full capacity to
meet all its obligations with
stakeholders.

Ethical conduct as a core
element in how everyone
(executives, employees,
agents and collaborators)
behaves, with a socially
responsible focus on all
long-term activities and
commitments.

The constant quest

for excellence in the
pursuit of its activities
and a continuous focus
on building strong
relationships with clients.

Differentiation as a key
requirement to drive
constant growth and
improvement, using
technology to service the
different businesses and
their objectives.

Full engagement of
employees, executives,
agents and other
collaborators with the
MAPFRE project and
continuous development
of the team'’s skills and
abilities.
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ORGANIZATIONAL STRUCTURE
AND GOOD GOVERNANCE
A. ORGANIZATIONAL STRUCTURE

MAPEFRE is a multinational company chiefly devoted to insurance
and reinsurance activities, and operates in 44 countries worldwide.

The Group’s parent company is the holding company MAPFRE S.A.,,
the shares of which are listed on the Madrid and Barcelona stock
exchanges and, as at the close of the period, formed part of the IBEX
35, IBEX Top Dividend, MSCI World SMID Cap Index, FTSE All-World,
FTSE Developed Europe, FTSE4Good, FTSE4Good IBEX, Dow Jones
Sustainability World, Euronext Vigeo Europe 120, Euronext Vigeo
Eurozone 120 and Ethibel Sustainability Index-Excellence Europe.

MAPFRE S.A. is a subsidiary of CARTERA MAPFRE, S.L. Sociedad
Unipersonal, which is fully controlled by Fundaciéon MAPFRE.

During 2020, the Group pursued its business activities through an
organizational structure made up of four Business Units (Insurance,
Assistance, Global Risks and Reinsurance); three Territorial Areas
(IBERIA, LATAM and INTERNATIONAL); and six Regional Areas
(Iberia (Spain and Portugal), Brazil, LATAM North (Mexico, Central
America and the Dominican Republic), LATAM South, North
America and EURASIA (Europe, Middle East, Africa and AsiaPacific).
As of January 1, 2021, the Territorial Areas ceased to exist and the
Group’s business activities are carried out through the Business
Units and Regional Areas indicated above.

The Insurance Business Unit is organized in line with the MAPFRE
Regional Areas, which are the geographic units that plan, support
and oversee the region.

The Reinsurance and Global Risks units are integrated within
MAPFRE RE.

The activities of the various Business Units are supplemented

by those of the Corporate Areas (Internal Audit, Strategy and
M&A, Finance and Resources, Investments, Business and Clients,
Operations, People and Organization, External Relations and
Communication, General Counsel and Legal Affairs, Business
Support, IT and Processes), which have global competences for
all MAPFRE companies in the world in terms of the development,
implementation and monitoring of global, regional and local
corporate policies.

1.1 Organization overview

The fact that the different MAPFRE companies belong to a business
group implies, without prejudice to their legal autonomy, that they
form an integral part of an organic structure that regulates their
interrelations, the coordination of their activities and the oversight
of the controlled companies by the controlling companies and, in
the final instance, by the parent company.

The MAPFRE S.A. Board of Directors is the senior management
and supervisory body for the entire Group. It features a Steering
Committee that acts within all of its powers, except those which
cannot be ceded by law, bylaws or the regulations of the Board of
Directors, and three delegate committees (Audit and Compliance,
Appointments and Remuneration, and Risks).

The Executive Committee is the body that exercises direct
supervision over management of the Business Units and
coordinates the various Areas and Units in the Group. The
Transformation and Innovation Committee reports to the Executive
Committee and has decision-making powers in relation to all
transformation and innovation initiatives within MAPFRE.

Likewise, the Global Business Committee is in charge of analyzing
the development of the Group’s insurance and services businesses
worldwide, compliance with the established plans, and proposing
related corrective or improvement actions.

The management, coordination and supervision of the activity of
the Units and Areas is carried out, according to their respective
scope of action, by the Local. Regional and Business Unit
Management Committees, as well as by the Executive Committee.

Each of the subsidiary companies has its own governing bodies,

in which the structure and complexity depend on the importance
of their activities and any legal provisions that may be applicable.
They usually have a Board of Directors and, depending on the
importance of their activities, a Management Committee as well. In
the case of shell or very small companies, these bodies are replaced
by two administrators.

MAPFRE
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The Group’s current organizational chart is as follows:

——— CHAIRMAN AND CEO

VICE CHAIRMAN

I EXECUTIVE COMMITTEE

TRANSFORMATION AND INNOVATION COMMITTEE

VICE CHAIRMAN

FINANCE AND RESOURCES

PEOPLE AND ORGANIZATION

BUSINESS AND CLIENTS

INVESTMENTS

GENERAL COUNSEL

BUSINESS SUPPORT

AND LEGAL AFFAIRS

INTERNAL AUDIT*

IT AND PROCESSES STRATEGY AND M&A
OPERATIONS EXTERNAL RELATIONS
AND COMMUNICATION
MAPFRE WORLDWIDE
BUSINESS INSURANCE ASSISTANCE GLOBAL RISKS REINSURANCE
UNITS
®
IBERIA (SPAIN / PORTUGAL) LATAM NORTH AMERICA EURASIA w
E
=
s
BRAzIL S
7
w
=
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*Reporting functionally to the Audit and Compliance Committee.
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B. GOOD GOVERNANCE

MAPFRE has constantly and decidedly striven from the start to
adopt the best corporate governance practices, MAPFRE's good
governance practices are oriented toward creating sustained
financial and social value over the long-term. The company’s
objective is to ensure financial stability and safeguard the interests
of shareholders, while maximizing the positive impact on society as
a whole.

MAPEFRE is governed by the Recast Text of the Spanish Companies
Act and has a series of Institutional, Business and Organizational
Principles in place that have been approved by the Board of
Directors of MAPFRE S.A., which, together with its Bylaws and the
Board of Directors’ Regulations, define the structure, composition
and functions of each of its governing bodies and make up

the minimum mandatory compliance framework for all of the
companies in the MAPFRE Group and their respective governing
bodies. In addition, MAPFRE's governance system is supplemented
by a group of corporate policies(”.

MAPFRE complies fully with 90.62 percent, and fully or partially
with 96.87 percent, of the recommendations set out in the CNMV
Good Governance Code for listed companies at December 31,
2020.

The Annual Corporate Governance Report 2020 offers a detailed
explanation of the structure of MAPFRE's governance system
and its operation in practice®, providing the minimum content
established by Article 540 of the Recast Text of the Spanish
Companies Act.

(1) Institutional, Business and Organizational Principles of the MAPFRE Group and
other corporate regulations are available on the Company’s website (www.mapfre.
com)

(2) For further information, please consult the Annual Corporate Governance Report
2019, which forms an integral part of this Consolidated Management Report.

1.1 Organization overview

OPERATIONAL FRAMEWORK

During the financial year, the Group’s activities were developed
through its Business Units.

The Insurance Business Unit was organized in 2020 following the
structure of Territorial and Regional Areas: the IBERIA Territorial
Area coincides with the Iberia Regional Area, which is made up

of Spain and Portugal. The LATAM Territorial Area is subdivided
into the Regional Areas of Brazil, LATAM North (Costa Rica, El
Salvador, Guatemala, Honduras, Mexico, Nicaragua, Panama and
the Dominican Republic) and LATAM South (Argentina, Colombia,
Chile, Ecuador, Paraguay, Peru , Uruguay and Venezuela). The
INTERNATIONAL Territorial Area is made up of the Regional Areas
of North America (Canada, United States and Puerto Rico), and
EURASIA (group operations in Europe -except Spain and Portugal-,
Middle East, Africa, Australia, China, Philippines, Indonesia, Japan,
Malaysia and Singapore).

As of January 1, 2021, the Territorial Areas are abolished and the
Insurance Business Unit is organized following the structure of the
Regional Areas indicated above.

The MAPFRE distribution network is the largest in the Spanish
insurance industry and one of the largest belonging to a financial
group in Latin America.

MAPFRE is committed to multichannel distribution and is adapting
its sales structure to the legislation governing the different
countries in which it operates.

Some of the key features behind the success of its business
model include its client orientation, global product offering and
adaptation to the legal and commercial nature of each market.

Some of the key features behind the success of its business model
include its client focus, global product offering and adaptation to

the legal and commercial nature of each market.

At the end of 2020, MAPFRE’s global distribution network consisted
of XX 16,196 offices. The breakdown is shown below:

MAPFRE
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OFFICES 2020 2019
Direct and Delegate 3,160 3,136
Bancassurance 6,590 2,519
Subtotal IBERIA 9,750 5,655
Direct and Delegate 1,314 1,419
Bancassurance 4,631 5,354
Subtotal LATAM 5,945 6,773
Direct and Delegate 459 555
Bancassurance 42 41
Subtotal INTERNATIONAL 501 596
TOTAL OFFICES 16,196 13,024

Figures in million euros.

At fiscal year-end, MAPFRE’s presence in Spain consisted of 3,052
offices, while Brazil had 557 offices and Turkey, 367.

In 2020, more than 82,000 intermediaries, including agents,
delegates and brokers, collaborated in product distribution. The
following table shows the breakdown of this group:

SALES NETWORK 2020 2019
Agents 9,612 10,231
Delegates 2,834 2,791
Brokers 5,012 4,541
Subtotal IBERIA 17458 17,563
Agents 16,031 13,623
Delegates 3,913 3,824
Brokers 34,176 34,737
Subtotal LATAM 54,120 52,184
Agents 8,156 7,212
Delegates 186 198
Brokers 2,256 2,082
Subtotal INTERNATIONAL 10,598 9,492
TOTAL SALES NETWORK 82,176 79,239
MAPFRE
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MAPFRE’s own distribution networks are supplemented by the
distribution capabilities provided for under agreements with various
companies, most notably with regard to bancassurance Bankia,

(a partnership currently being evaluated due to the absorption of
Bankia by CaixaBank), Banco Santander, Bankinter, CCM, Banco

do Brasil, BHD Leon and Bank of Valleta, among others). MAPFRE
distributed its products in 2020 through 11,263 bancassurance
offices (4,370 in Brazil, 6,590 in Spain, 205 in the Dominican
Republic and 42 in Malta).

Within the insurance business, MAPFRE is the largest Spanish
insurer in the world, with 13.93 percent of the Non-Life insurance
and 6.94 percent of the Life insurance markets in Spain. It is the
11th largest insurer in Europe and is present in nearly every country
in Latin America, where it is the leading Non-Life insurance group,
with a market share of 7.5 percent (according to the figures for
2019, the latest available).Furthermore, the Group’s reinsurance
company (MAPFRE RE) occupies position 16 in the global
reinsurance ranking ©.

(3) Source: S&P Global Ratings.
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1.2 Business performance and results

. Business performance

and results

ECONOMIC CONTEXT AND DEVELOPMENT
OF INSURANCE MARKETS

ECONOMIC CONTEXT

In 2020, the COVID-19 pandemic negatively impacted the world’s
economies to a greater or lesser extent depending on the rate of
infection in each country and the restriction measures adopted by
the different governments.

The world economy in 2020 contracted an estimated 4.4 percent.
The gross domestic product (GDP) of the advanced economies
went down 5.1 percent, with the United States showing an
estimated fall of 3.5 percent and the Eurozone of 7.3 percent.
Emerging economies did not escape the slow-down, with Mexico
contracting an estimated 9.0 percent and Brazil 4.7 percent. China
was one of the first economies to recover, at least, from the first
wave of contagion, and managed to grow an estimated 1.5 percent
in 2020, although for 2021 the large growth expectations (from
the base effect) could be affected by resurgences of the illness in
various regions of the country.

Restrictions imposed in many countries in the form of lockdowns
and social distancing measures initially damaged most economic
activities and, after the relaxation of such measures in the third
quarter, sectors with greater contact between people, such as
hospitality, catering and travel, to varying degrees.

Economic activity in the fourth quarter of 2020 was affected by
new restrictions resulting from the second wave of infections in
Europe and the United States, although the fall will be less than the
second quarter because in general interrupting business activity not
related to hospitality, leisure and entertainment, and tourism has
been avoided.

In an attempt to minimize structural damage to the economy,
governments have established stimulus packages, especially to
cover temporary redundancies and to prevent them from becoming
permanent, and have provided credit lines and guarantees to
companies, In many countries, the government even joined the
shareholding of companies that had national strategic interest, to
guarantee their continued existence in the midst of a profound
recession. Similarly, in some countries there were temporary tax
cuts, and in others, aid plans with fiscal spending policies.

In a highly synchronized global effort, central banks all over

the world have responded with significant benchmark rate cuts
and, in some cases, with quantitative easing programs through
government or large corporate bond purchases. The result of these
grand scale actions can be seen in the growth of the world money
supply. This growth is expected to be sustained, both by continuing
central banks” monetary aid programs as well as fiscal easing
policies that will also extend for at least five years.

This notable monetary expansion is already stimulating a debate
about whether certain inflationary factors could be strengthened
in the coming quarters. They might not imply a significant increase
in general inflation indices, at least as long as employment and
salaries remain low, but they would produce certain asset price
inflation, part of which can already be seen.

A more detailed analysis of the most important markets in which
MAPFRE operates is presented hereafter.

EUROZONE

In 2020, the Eurozone suffered an estimated 7.3 percent GDP
contraction. Inflation closed the year in negative numbers (-0.3
percent, in December) thanks in large part to the lower energy and
transport prices, while food and beverage inflation was positive.
The European Central Bank (ECB), at its meeting in December,
announced an additional 500 billion euros for the pandemic
emergency purchase program, bringing the total to 1,850

billion euros. The European Union established a 750 billion-euro
Recovery Plan to deal with the damage caused by the pandemic
(NextGenEU), consisting in loans and direct aid, and which
complement the new and larger European budget (Multinannual
Financial Framework) of 1,074 billion euros, for a total of 1,824
billion euros. Further, in 2020, in addition to the pandemic and the
fiscal and monetary measures to alleviate it, the European Union
has had to move forward with Brexit negotiations, about which an
agreement was finally reached in extremis.

The Euro Stoxx 50 Index closed the year with a fall of 5.1
percent to 3.553 points, due to the economic crisis, and the very
composition of the European indices, where banks, airlines and
energy companies have the greatest weight.

@ MAPFRE
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SPAIN

The Spanish economy contracted an estimated 11.3 percent in
2020. one of the largest contractions in developed economies. There
were two main factors — first, the severity of the restrictions imposed
in April and May, and second, the economy’s great dependence not
only on foreign tourism but also on hospitality.

A 6.1 percent recovery is expected for 2021, leaving GDP levels still
below those of 2019. It is important to point out that the activation
of the ERTE (temporary unemployment) mechanism and credit lines
and guarantees have prevented the fall from being even greater. As
such, 20217 will be a key year for the Spanish economy, where it will
become clear which companies and business were able to survive in
a context of reduced mobility and lower in-person spending.

Final inflation numbers for 2020 were negative (-0.5 percent).
Unemployment went up to 16.4 percent (November).

The IBEX 35 Index fell by 15.5 percent in the year, ending at 8,074
points, hurt by banks, communications, energy and tourism-related
companies.

UNITED STATES

The United States economy fell an estimated 3.5 percent in

2020. Closings and restrictions have varied greatly from state

to state. The government has activated extraordinary stimulus
packages, including direct checks to households, which led to a
strong recovery in retail sales and car sales recovering up to 90
percent of the regular activity. Leading activity indicators recovered
significantly from minimums, but have still not returned to precrisis
levels.

Inflation stood at 1.4 percent in December, but with great disparity
in the different components.

The Federal Reserve has left interest rates stable at 0-0.25 percent
since March, after two cuts, and has focused its policy on asset

purchases, which have reached record proportions.

The dollar closed the year at 0,82 euros, depreciating 8.2 percent
against the euro.

The S&P500 index closed the year with an increase of 16.3
percent, reaching 3,756 points, driven by technology companies.

MAPFRE

BRAZIL

The Brazilian economy contracted an estimated 4.7 percent in
2020, with significant falls in both consumption and investment.
The Brazilian government activated an important aid program for
families (the so-called “coronavoucher”) for the amount of 322
billion reales (4.5 percent of the GDP). This aid, along with lower
mobility restrictions compared to other countries, have led to a
lower fall in the Brazilian economy than in other countries.

Inflation in Brazil is on the rise and the Brazilian real depreciated
29 percent against the dollar in 2020, closing the year at 5.20
BRL/USD, supported in part by real negative interest rates and the
increase in the money supply.

Regarding the stock market, the BOVESPA index closed the year at
119,017 points, with an increase of 2.9 percent in local currency in
the year.

MEXICO

Mexico has experienced one of the largest economic downturns
in Latin America, and in general in the emerging world, with an
estimated contraction of 9.0 percent in 2020.

The Mexican economy already had problems before the beginning
of the recession from the pandemic, with a downward trend

in investment levels, which got worse in 2020 with the fall in
spending and exports. Additionally, the very weak fiscal stimulus
response marked a significant difference in economic performance
in 2020 between this economy and, for example, that of Brazil,
which is a difference that may be seen in the dynamism of
economic recovery in 2021.

Inflation stood at around 3.2 percent at the close of 2020, and the
official interest rate at 4.25 percent, putting the real interest rates
in positive territory. This will be favorable for the currency, which
has been recovering after it hit lows in March. The Bank of Mexico,
which lowered interest rates 300 basis points in 2020, is expected
to maintain this for 2021, unless additional inflationary pressure
arises.

The exchange rate has recovered substantially since lows of 25.35
MXN/USD in March, but closed the year depreciating 5.2 percent
to 19.97 MXN/ USD. On the other hand, the Mexican Stock
Exchange went up 1.2 percent in the year in local currency.

The English version is a translation of the original in Spanish for information purposes only. In case of discrepancy, the Spanish version shall prevail.
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TURKEY

The Turkish economy grew 1.2 percent in 2020, as the spread of
the pandemic occurred later than in other regions of the world.
Therefore, performance in the first quarter was barely affected,
and in the following quarters the impact was lower than that in
Western European economies. However, toward the end of the
year the number of cases began to go up, and looking toward the
coming quarters, the containment measures and vaccine roll out
will need to be monitored.

Inflation closed 2020 at 12 percent, appearing to show rigidity in
reducing further, The Central Bank lowered interest rates in the first
half of the year, but began raising them again in September, due to
inflationary pressure and currency weakness, to 15 percent at the
end of the year.

The Turkish lira depreciated 25 percent over the course of the year.
reaching 7.44 TRY/USD at the end of the year.The BIST30 stock

index in Istanbul went up 17.8 percent in local currency in the year.

1.2 Business performance and results

DEVELOPMENT OF INSURANCE MARKETS
SPANISH MARKET @

The Spanish insurance market reported a premium volume of
58,85 billion euros in December 2020, down 8.3 percent year on
year. The economic standstill caused by the implementation of
lockdown and social distancing measures to contain the spread of
the COVID-19 pandemic has certainly affected this performance,
with a heavy decline in Life premiums (-20.8 percent) and a slight
increase in Non-Life premiums (1.1 percent).

Item 2020 2019 % Var. 20/19
Life 21,804 27,523 -20.8%
Non-Life 37,046 36,652 1.1%
TOTAL Direct Insurance 58,850 64,176 -8.3%

Figures in million euros.

Among the main lines. Health saw the biggest increase (up 5.0
percent), aided by a growing aversion to health risk caused by the
very nature of the crisis, Meanwhile. Multirisk insurance growth
slowed during the year, but gained 3.1 percent in the reference
period, with growth reported across all insurance modalities. The
segment hardest hit by the slump in economic activity and
mobility limitations has been Automobiles, which posted a 2.0
percent decline in premium income to December 2020.

Item 2020 2019 % Var. 20/19
Automobile 11,091 11,312 -2.0%
Health 9,383 8,936 5.0%
Multirisk 7,753 7,521 3.1%
Other Non-Life lines 8,819 8,883 -0.7%
TOTAL NON-LIFE 37,046 36,652 1.1%

Figures in million euros.

(4) Source: ICEA.

MAPFRE
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| Total Non-Life Automobile Multirisk Health
tem

Sep 20 Sep19 Sep 20 Sep 19 Sep 20 Sep 19 Sep 20 Sep 19
Loss ratio 66.5% 70.1% 65.4% 75.8% 62.6% 60.7% 75.6% 79.5%
Expense ratio 23.4% 22.1% 22.2% 18.9% 32.0% 31.2% 13.0% 12.5%
Combined ratio 89.9% 92.3% 87.6% 94.7% 94.6% 91.9% 88.5% 92.0%

As mentioned above, technical provisions for the Life business saw
a slight decline of 0.5 percent at December 2020. By modality,
available figures for September 2020 showed that provisions were
up 2.9 percent in Life Protection and down 1.0 percent in Life
savings, despite growth in certain products such as Unit-linked (up
5.5 percent) and SIALP (up 2.6 percent).

The Life business generated 21,80 billion euros in income, down
20.8 percent on 2019.The Life Savings segment, which had been
struggling even before the onset of the pandemic, reported a
significant decline of 25.1 percent. Life Protection premiums
gradually declined throughout the year, dipping from positive
growth of 6.7 percent growth in January 2020 to a drop of 0.7
percent at yearend. However, managed savings in the Life business
continued to show resilience to reach 193,8 billion euros, revealing
a slight downturn of -0.5 percent.

With data as of September 2020, the Non-Life combined ratio has
improved by 2.4 percentage points (pp) compared to September
2019, with a significant decrease of 7.1 pp in the Automobile

line. The combined ratio also improved in Health (-3.5 pp), while
it increased by 2.7 pp in Multiperil insurance. This significant
improvement in the technical profitability of Non-Life insurance

is due to the decrease in claims (-3.7 pp), since the expense ratio
swelled by 1.3 pp, with increases in the three lines analyzed.

The volume of assets in pension plans amounted to 118,5 billion
euros in December 2020, which represents a rise of 1.8 percent
compared to the previous year, with an increase of 2.7 percent in
the individual system, which accumulates the most assets, which
offset the fall in the employment (-0.1 percent) and associated
(-3.7 percent) systems. Regarding profitability, the corrections

in the fourth quarter have made it possible for pension plans to
present positive returns in all terms, with an average 0.7 percent
in the last year, and very positive prospects for the long- and
medium-term, with an average annual return of 3.42 percent at 25
years and 3.38 percent at 10 years.

With regard to investment funds, the growth in equity experienced
in December 2020 has led to this reaching 276.5 billion euros at
the end of the year, a figure similar to that of December 2019,
meaning it recovered the adjustment that occurred in the first
quarter of the year.
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Item 2020 2019 % Var. 20/19
Life insurance 193,826 194,786 -0.49%
Mutual funds 276,497 276,629 -0.05%
Pension funds 118,523 116,419 1.81%
TOTAL 588,846 587,834 0.17 %

Figures in million euros.

LATIN AMERICAN MARKETS

According to the latest data published by the Latin American
supervisory bodies for 2020, the effects of the economic
contraction resulting from the lockdown and social distancing
measures implemented to limit the spread of the pandemic have
been inconsistent in the insurance markets of Latin America. A total
of 11 of the 18 countries analyzed have shown increases in their
premium revenue in nominal terms and in local currency, with a
more positive performance of the Non-Life segment. This grew in
most markets, except for Costa Rica, Ecuador, Honduras, Mexico,
Panama and Peru. The automobile line is the most affected by the
crisis caused by the pandemic, with declines in virtually all markets
except for Argentina, Puerto Rico and Uruguay. In contrast, Health
has grown in virtually all markets due to the effect of the above-
mentioned increase in risk aversion in terms of health.

Country Date Non-Llife Life Total
Argentina Jun 2020 73.3% 60.7% 71.8%
Brazil Nov. 2020 1.8% -2.3% -0.8%
Chile Sept. 2020 5.6% -28.1% -14.8%
Colombia Oct. 2020 2.0% -2.7% 0.5%
Mexico Sept. 2020 -1.8% 0.5% -0.7%
Peru Nov. 2020 1.2% -5.0% -1.6%
Puerto Rico Jun 2020 71% -17.0% 4.6%

Source: MAPFRE Economic Research, using data from the supervisors in each country.
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Premiums in Brazil, the largest market in the region, registered

a slight decrease of 0.8 percent as of November 2020, with a
slight increase of 1.8 percent in Non-Life, which did not offset
the decrease in Life (down 2.3 percent). The Non-Life segment
recovered from the falls shown in the first two quarters of the
year, while Life, which grew by 11.9 percent in March, showed

a changing behavior: it decreased by 5.7percent in June, before
recovering in part in September without reaching positive growth
(-0.2 percent), and fell once again in November by 2.3 percent.
The performance of the Vida Gerador de Beneficios Livres (VGBL)
insurance, which accounts for 73 percent of the Life premiums,
influenced this behavior.

As the region’s second largest market. Mexico recovered slightly
from the declines shown in the second quarter, but not enough

to have premium growth, with a fall of 0.7 percent for the total
market as on September 2020. This was the result of a 1.8 percent
decline in Non-Life and a 0.5 percent increase in Life. The decline
in Non-Life premiums came about as a result of the renewal of the
PEMEX comprehensive insurance policy in 2019, which is multi-
year in duration (24 months).

Regarding the major decline in the Life insurance business in

Chile, it should be noted that this is mainly due to the collapse of
annuities, which lost 54 percent compared to September 2019. By
contrast, Non-Life insurance grew by 5.6 percent, with a significant
increase in Fire insurance and allied lines of 39.1 percent, and

6.7 percent in Health. With regard to the extraordinary increase
recorded by the insurance industry in Argentina, an average
inflation of 47.2 percent in June of 2020 must be taken into
account.

1.2 Business performance and results

OTHER MARKETS
United States

Property and Casualty direct insurance premiums written increased
by 2.1 percent in the first half of 2020, with increases in personal
and commercial lines, in the latter case influenced by the price
increase.

With regard to Automobile insurance, revenues from third-party
liability premiums declined, mainly due to the effects of measures
to deal with the pandemic, and increased in terms of damage

to own vehicle. For its part, the Life segment also performed
positively, with a significant increase in premiums in deposit-type
contracts (35 percent) and a 6 percent decrease in annuities.
Finally, Health segment premiums grew by 7.8 percent thanks to
the boost from Medicare and Medicaid.

Turkey

According to data from the Turkish Insurance Association, in the
third quarter of 2020, the premium volume issued on the Turkish
insurance market registered a nominal increase of 23.5 percent
compared to the same period in 2019, with a remarkable increase
of 54.2 percent in Life, a segment that accumulated 21 percent of
the premiums, and 17.3 percent in Non-Life. It should be noted
that the average inflation in the first nine months of the year was
11.8 percent.

In addition to the pandemic, Turkey also had two earthquakes to
contend with in 2020, one with a magnitude of 6.5 on January 24
that shook the eastern Turkish province of Elazig, and another with
a magnitude of 7.0 on October 30 which affected the Turkish coast
of the Aegean Sea and the nearby Greek islands. The earthquake
triggered a tsunami that flooded the coastal district of Seferihisar
(Turkey) and the port of Samos (Greece). The country was also
affected by severe flooding in the summer months.

(5) Information obtained from the semi-annual reports
of the National Association of Insurance Commissioners
(NAIC) for the Property & Casualty, Life and Accident, and Health segments.
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BUSINESS PERFORMANCE

REVENUES ON OPERATIONS

Item Dec-20 Dec-19
Total written and accepted premiums 20,482.2 23,043.9
Financial income from investments 2,437.3 3,287.5

Revenue from non-insurance entities
and other revenue

TOTAL CONSOLIDATED REVENUES 25,4191 28,472.2

Figures in million euros.

The Group’s consolidated revenue reached 25.4 billion euros,
with a decrease of 10.7 percent, mainly due to the fall in written
premiums and lower financial income.

Premiums from direct insurance and accepted reinsurance, which
represent a fundamental part of revenue, reached 20.5 billion
euros, with a decrease of 11.71 percent, due in part to the effects
on new business from the confinement of the population from

COVID-19, and to the strong depreciation of the main currencies.

At constant exchange rates, and eliminating the effect on
premiums from the two-year PEMEX policy (502.9 million
dollars) that was issued in 2019, premiums would have only
fallen 2.2 percent.

MAPFRE

The English version is a translation of the original in Spanish for information purposes only. In case of discrepancy, the Spanish version shall prevail.

2,499.7 2]40.8

A%
-11.1%
-25.9%

16.8%

In the case of Spain, the 430.3 million euro reduction in financial
income is due, on one hand, to the fall in realized gains and

lower yields, and on the other hand, to the absence of two large
operations carried out in the previous year, which were not
repeated in 2020.

In the case of Brazil, the fall in financial income of 137.3 million
euros is due to a decrease in the income from returns on financial
investments as a result of the fall in interest rates, in addition to
the effect of currency depreciation.

Finally, other revenue, which mostly includes noninsurance activity
and non-technical revenue, went up 16.8 percent, primarily from
the increase in positive foreign exchange differences.
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Earnings

The chart below gives a summary of the consolidated income
statement as on December 2020, showing the various elements of

1.2 Business performance and results

The insurance business result reached over 1.3 billion euros.
which is 12.8 percent less than the same period the previous year.
An important part of this fall is explained by the extraordinary
goodwill and intangible asset write-off for attributable amount of

HOBAOO

The Life technical-financial result reached 463.5 million euros.

a 24.5 percent decrease compared to the same period the
previous year. This decline is primarily due to Brazil, which shows a
deterioration in this line from the Life Protection business coming

MAPFRE'’s earnings and the comparison with the same period of 131.6 million euros. from the bank channel, from the increase in claims as well as from
the previous year. the currency effect.
ltem Dec-20 Dec-19 A% Non-Life insurance business results reached 873.3 million euros.
with a decrease of 5.0 percent compared to the same period The result from other activities contributed a loss of 204.5
|. REVENUE FROM INSURANCE BUSINESS 21,271.0 24,154.8 11.9% the previous year. It is important to point out the that Non-Life million euros. In 2019, a 75.6 million euro extraordinary provision
1. Premiums earned. net 16,701.6 19,172.9 technical result improved thanks to the lower Auto and Health was included in this heading, from goodwill write-offs and for
2. Revenue from investments 2.370.9 32354 claims, offsetting the increase in losses in lines with COVID-19- restructuring expenses for various MAPFRE ASISTENCIA subsidiaries.
related claims and lower financial income.
3. Positive currency differences 2,0423 1,583.2 The result before taxes stands at more than 1.1 billion euros, 12.6
4. Other revenues 155.5 157.3 MAPFRE ESPANA continues to be the largest contributor to Group percent less than the same period the previous year.
profits. Further, the positive rate of contribution to earnings from
Non-Life businesses in local currency in BRAZIL is noteworthy. The Tax on profits reached 297.7 million euros, with an 8.1 percent
1. Incurred claims for the year. net (11,604.7)  (14,699.5) UNITED STATES, LATAM NORTH and LATAM SOUTH improved reduction compared to the close of the same period the previous
2. Net operating expenses (4,6871) (5,108.3) significantly despite unfavorable currency development. The year.
3, Investment expenses (1,062.3) (847.5) UNITED STATES showed strong results growth, primarily due to the
: : absence of weather-related events an<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>